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The Development Strategy of Urban Culture in the Era
of New Cultural Creation

Song Wei

(Jiangxi Vocational College of Environmental Engineering, Ganzhou, Jiangxi 341000)

Abstract: With the development of technology and the rise and symbiosis of various cultural fields, the cultural IP with Chinese characteristics integrating
““science and technology + culture s gradually widely known. In the digital era, building IP with urban characteristics is an important way to promote the

development of urban construction and development and enhance the competitiveness of urban culture. Taking the® “Song City Culture”“in Ganzhou city as

an example, this article explores some product development strategies of combining cultural and creative industry with urban cultural tourism in the new

cultural and creative era, and promotes the development of urban culture with cultural and creative design.
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