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Analysis on the Strategy of College Enrollment Publicity

Zhang Zonglin,

(Suzhou Gaobo Software Technology Vocational College, Admissions Office)

Abstract: It is one of the main ways for the society and examinees to understand the school that colleges and universities introduce the school to the
society and examinees through enrollment publicity. Enroliment publicity makes students choose voluntarily, which plays an important role in the work of
colleges and universities. In the new situation, the selection relationship between colleges and students, together with the fact that the number of students
is getting smaller and smaller, students are choosing more and more, and the competition between colleges and universities is getting fiercer and fiercer.
In this case, the publicity work of the college entrance examination should also change the mode, adopt a variety of publicity forms, and attract more high-
quality students into colleges and universities.
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