2 20234E2 )] 455 % 454
HHPHIRE New Exploration Of Education

DF {ELZF DA% P oG R PRI 5

A
CRIN T L2 FHLA B8] &
[ ZE) KA DF ALXKBTAMAFRA R, SERNRITE, XEZFE, ARBKIE P X R E IR
AZihHE., BLAEAAN XL T EGOH, BRMNENT —FAHFKE T2 RZE PG RE, AT
THREFE. RUEF XZEETUN ) DF EXBFIMEFTHEF A, LFRHZEF TR, FREAR
8= e fe R 4. Seoh, AL R RRIET H A ERHFIMBAE P AR FEFT BOELFEERIETF, M
MR ZEP HEEALRE, HHREERKB ARG LR, H R EMRT OIS
[XBR) ELHF ; EP X258, B#tFE

Research on Customer Relationship Management of DF Online Education Institutions
Runda Dai
(Shenzhen Heda Education Technology Co., Ltd. Shenzhen,Guangdong,510000)

Il 510000)

[Abstract] This article takes DF online education institutions as the research object, aiming to deeply explore customer
relationship management and provide solutions for optimizing the customer relationship management system. Through
investigation and analysis of relevant theoretical tools, we have identified some problems and identified the causes of these
problems. Based on this, we have proposed improvement plans. Optimizing customer relationship management can help DF
online education institutions gain market competitiveness, better meet customer needs, and provide high—quality products
and services. In addition, the research results of this article can also provide theoretical and practical guidance on customer

relationship management for other online education institutions, thereby improving customer satisfaction and loyalty,

promoting the development of China's online education industry, and providing higher quality services to the public.

[Keywords] Online education; Customer relationship management; Improvement plan
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