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Based on IP resources culture of Traditional Chinese Medicine , the cultural brand of Traditional Chinese Medicine in the transmission can be form a
cultural industry chain in creative products, radio, film and television, animation games, tourism catering, sports performance, health rehabilitation and
other fields.To effective integration of the formation cultural brand of Traditional Chinese Medicine and IP resources, Not only keep up with the trend of the
era of cultural transmission of Traditional Chinese Medicine, but also in line with the inherent requirements of Traditional Chinese Medicine cultural
inheritance and innovation, and is also necessary to deal with the opportunities and challenges of Traditional Chinese Medicine cultural communication in
the background of epidemic prevention and control. Indeed, Shaanxi Traditional Chinese Medicine culture contains rich cultural IP resources, which are
based on traditional cultural elements and core value connotation. The potential transformation potential in the IP resources of Traditional Chinese
Medicine culture to be developed plays a very important role in shaping the brand innovation of traditional Chinese medicine culture. It can also create

greater social and economic benefits in the process of brand communication of Traditional Chinese Medicine culture in Shaanxi.
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