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Cosmetics brand translation based on ecological translation
Zhang Yi
School of Humanities, Tianjin University of Finance and Economics, Tianjin 300200, China

Abstract: China has become a cosmetics consumer, a large number of foreign cosmetic brands in China sales are very considerable. In order to
promote cosmetics, the translation of cosmetic brands plays a crucial role. Based on the theory of ecological translation, this paper analyzes the translation
of cosmetics trademarks from three perspectives of "three-dimensional transformation”, the dependence of translation ecological environment and
non-anthropocentrism. | hope | can contribute to cosmetics brand translation.
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1 Dior SAUVAGE
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