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Children's food is inseparable from children's life and the frequent appearance of children's food packaging in children's life scenes has an important
impact on children's aesthetic experience. In today's market competition environment, packaging design focuses on catering to consumers and promoting
sales, ignoring the aesthetic preference and aesthetic influence of packaging on children users, and some products form a negative aesthetic orientation.
This paper discusses the interactive packaging in children's food packaging, which takes packaging as the carrier, interaction as the method, emotion as the
support and aesthetics as the guidance, constructs the aesthetic value of children's packaging, and carries on subtle aesthetic guidance in the process of

packaging and children's interaction.
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