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Problems and Countermeasures in Cross-border E-Commerce Translation: Take the
Translation of the Preface of E-Business and E-Commerce Management as an Example

Lingzhi Wang
School of International Studies, Hangzhou Normal University, Hangzhou, Zhejiang 311100

Abstract: In recent years, cross-border e-commerce has gradually become an important force in promoting economic
integration and trade globalization. Hangzhou boasts the advantages of timing, location and human resource in the de
velopment of cross-border e-commerce. From the human resource aspect, a translator should actively participate in cr

oss-border e-commerce translation, dig out problems and summarize experience in practice, improve the theory of cro

ss-border e-commerce translation, so as to better guide the practice of cross-border e-commerce translation.
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JE3C: There is also much of relevance in this book for
the industry professional, including:

Senior managers and directors seeking to apply the
right e-business and e-commerce approaches to benefit their
organization.

Information systems managers who are developing and
implementing e-business and e-commerce strategies.

Marketing managers responsible for defining an
e-marketing strategy and implementing and maintaining the
company web site.

Supply chain , logistics and procurement managers
wanting to see examples of best practice in using
e-commerce for supply chain management.

Technical project managers or webmasters who may
understand the technical details of building a site, but have a
limited knowledge of business or marketing fundamentals.
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ing.
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