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Thinking on Advertising Teaching for Marketing Major in Internet Era
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Abstract: The Internet era has brought opportunities for the development of all walks of life, and the corresponding professional
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training of colleges and universities has put forward more targeted requirements. For the marketing major in colleges and universities,
in terms of the actual teaching situation of Advertising course, there is still a certain lag in teaching ideas and teaching methods, which
is not conducive to the development of Advertising course teaching. In order to cultivate marketing talents to meet the needs of the

society, we should pay attention to the reform of Advertising teaching, constantly update the teaching content, choose appropriate

teaching methods, cultivate more excellent talents and promote the development of students.
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