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Research on the Development Model of Hanyin
Rural Complex Under the Background of Rural
Revitalization Strategy
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Abstract: During the “Fourteenth Five-Year Plan” period, “cultural tourism+leisure real estatetecological agriculture” helped to
revitalize the countryside, systematically improving the development efficiency of the countryside, increasing the local employment
rate and increasing the income of farmers through industrial resource sharing, moderate scale operation, establishing a professional
marketing system, and commercializing agricultural products. So as to better implement the comprehensive development requirements
of'the rural revitalization strategy. Combining the ecological advantages of Hanyin County such as natural environment and ecological
landscape, as well as the commercial infrastructure such as ecological rural leisure homestay, rural characteristic commercial street,
etc., through big data technology, e-commerce and new media platform, launch an online and offline comprehensive marketing
promotion plan for rural complex and commercial supporting, and design, produce, manage and market characteristic agricultural
products through the Internet of Things, big data and e-commerce technology, Featured agricultural products are sold by means
of short video publicity and live broadcast through e-commerce live broadcast platforms such as Taobao stores, Tiktok and Kwai.
Gradually realize the commercialization, marketization and standardization of characteristic agricultural products, and help the rural
revitalization of the region.
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