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Research on the Artistic Conception Creation of
Commercial Windows

Taking Hermeés windows as an Example

Sitong Chen

Tianjin University of Technology and Education,Tianjin ,300222

Abstract: As an important part of commodity display, window design not only shows the value characteristics of goods, but also
effectively communicates brand culture.From the perspective of “artistic conception”, this article will explain the creative design of
artistic conception creation in the commercial window, so as to design an atmospheric artistic conception that satisfies the psychology
of consumers, so as to arouse consumers’ desire to buy and achieve the purpose of commodity marketing.
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