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Research on Brand Culture Communication Strategy
of Construction Industry in the Era of Short Video
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Abstract: Since short video has became the primary source of information for the public, using short video to spread brand culture

appears in the construction industry. The course of Digital Audio and Video Editing practices the integration of industry and education,

takes the publicity of brand culture in the construction industry as part of the course practice, finds out the problems of brand culture

communication in the construction industry, and puts forward the corresponding communication strategies.
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