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Abstract: In recent years, because the Chinese people’s life quality significantly improved, values, ability and consumption mentality
produced great changes, from the survival of consumption into more and more pursuit of consumer behavior, from the “broad” goods
into “niche”, from “cheap” goods into “high quality”, from solving the basic needs into the pursuit of more and more beautiful life,
consumer behavior diversity, complexity and precision is also rising. Because of the development of The Times, a design product has
been unable to meet the needs of all consumers. Consumers are dividing into a variety of people, each of whom has unique interests.
Therefore, brands developed for specific consumer groups emerge.
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