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Study on English Translation of Time-honored

Brands in Shandong Province from the Perspective of
Chinese Culture "Going Global"

Wei Wang, Di Zhang

Shandong Union College, Jinan 250107, China

Abstract: Based on the current situation of the English translation of time-honored brands in Shandong Province and its existing
problems, this study explores the English translation strategy of the time-honored brands in Shandong province by comprehensively
applying translation theory and linguistic theory, and builds a dynamic translation model of the time-honored brands in Shandong

Province to guide the subsequent translation practice, explore its communication mechanism and effect, and help Shandong culture

and Chinese culture go global.

Keywords: Shandong Province; Time-honored brand; English translation; Traditional culture; Chinese culture goes global

HERB:ALA LAY “BRAIMNEZFHRXLL” FRRE “LAALT TR EFHRELSINRARL” (%

5 22C109270030)

1 ARER

AR N RBURF IR AT R TR 75 SUE AT K 1
W “ERZF SRS EIES, §IMEF
aE ] A . BB . 5 R =R R, AR
T AL B AR YO R 1 20001278, AR AEENIRN
i 10042, 700 5 FERANEL R L 10042 78 8 Ak 24738 B 1058 LA
b BB LSRR IR R . RS R, #
BIURRFANETSE T, Hikal U, BUFRtE
TSR AR ARG R RAEE EM . A, i
TR AR — R T AL G g sE AR, B
75 B BR A FE E H 38 IR 1 9 S AT R 5 R e, AT
HhySEEE BRAZ i A AR, XM R E A — B B R R
FORET, PEEERA SRR H SR, Hi, %
b [ 75 B f R lsRiEa Y), AR ENR—A 2

=

=
=)

5]

B o

-132-

M, “RREREBRML” REICAERE. 2SR T
TR 5 SR (AN A I S SO AR B, T SCfe
HH2s 7 AN SO AT g L 2 O E A .
WAREMEAA KA, 2B AR, FRitz
Gh, ERE. R, By, TZE2ANTTmAEE L HE
MRF RIS . 48 BUR L 75 b B O R R I I
SRIATEXS AP EAL . SCACSEIRL . MRS AR, EAUE
WFZ 75 SR AR AN RS SCAL A, BRI, AR
LR EREY TR s R s R ST N & S L R S
G DT, 2T R TR RGOV EE., HE
WERI, WWARZT SR B 5 SR AR T
R RS, SR BB SO, R A SCA B
BHE A, XAMERRRINLRIBE =, H8vZ —E iR L.
VI, ot ol A AR 20 (0 ), k= — E I e BR AL AL



5 e 1 B
202345454101

5 Universe

Scientific Publishing

B, ARAES|E H RIS REA R IES AR S EAR, AR T
RETF5 R AMERE AT, B, (WRZ 7S A
DR AR A T

2 WEREZFSREEFMHIVR

MR EMMA G, RN “2FTs B W
B N AMAH SR 2 AR TR SC— 3L 1185, BF AL R K B3
PRI BHIESENE . XTAMESR . A CHE R B EN R
BAPEH (2006) 8 H S B0 IE 2 P X B R AR SIS “ 2
YEFE 7 e PR N AE REVEIE BRI R A R, EEARI
E“HEE. b Kb =AZEm B RESF (201D 7
SR EE A b2 22 55 W A E R AL R R X B 5 . ATPR.
A AR DARAEE . S AR S LA AR
PSR EER, EpRER T EENES . X
e ZZhs “=YERET RTINS . BAUA (2005) 4R
H 4 PAEIRR A 5 O AR I35 1SR R 5 DABLE VAR
MR BTG SRR, MRS, 75, GEREREA
RAME “N2Bfn” , EEZEEBACF T %4 T,
BENFT S BB S SIS S E Eakr R, BT5 e
i R o AEAR I R AL GO NIRRT R, 5l
AR 28 103G, SR T FHOh R, IR 5 S0k
AR 77 THT AR R AR o L T o L et A R R 1
IR UM B8k, BRE. BREa%. Bk,
B AL (2013) RN BEEHEREL TS MM
HEWPEE, WPEE 77 5+ R85 5 A% IRl i
2, [ B AR RO, WP SRS . BURPE S T
R, Gi—FRiIHERG . Ceslie Collins (1977) #2H T 645%f
T A R AR v (D) JRAIE, (2) XKnltE: (3) Gk
P (@) Btk (6) RHkIE:  (6) HTREME.

AL RE R ST BT Ml B ST 4
L, FERTFE6 S B g iR, AT R R B R 2
(Shandong Hongjitang Pharmaceutical Group) . 5 &M
i (Tsingtao) « WilLf JR/K (Laoshan) . MH& =38
2[4 (Yantai Tri-circle Lock Manufacturing Group)
v RBTRE (Dong’ e Ejiao) HIE J7M¥LH JHEEFRIRRK
A HE R R EE OO, bt R AR
Photography) - 1Zz [ 138k (Shandong
Wine) ; A EERANE IR B s 9300, AT
FET B RS, tedn: JAABEYE (ZHOUCUN SESAME SEED
CAKE) . “£F%3&WH (LAN LING LIQUOR) %; A54&fhidiifAk
KRB, . HUEE B AR B g
S i BERAL, FEERMARERNGRE, RATRKS
—HE, TR EONARE TS R AR AR .
BEAh, BB 5 Wk R SOANEL i, EEBNTT B R HAR Y,

52 (Tianzhen

Yunmen

T I T = ANCASH) %44 Tianzhen
Photography, Qingdao Innocent Wedding Photography,
AL AT I, 3 SCAE R AT HERR A A2 o A BN R A
WU AN SMERE T T AR Z . FELLZR A 5T
TR A “ET 57 R, ORMRER, H
B schicA . LR N BRBURT B J7 PG A g, R
KRFNLAR “Z757 SERIAHRISCEDR . R [
BNSCHER 2T BT ORR, KRR
BAREI “IIARETS” R, AHRERRIO3RE; W
AKREEE “ILAR 27T B R, MHREARR A2
i HARRMB e EVEE N “rpieZs 57 i, Ik
FRBE TR AR “255 7 sl kAT L, iRE ¢
LT TSR R AR TR D H B, TS R E
IR I AR R TAER

3 WHREZFSREBEFNEESRME

LT M SRR Th SRS, RERIZ il
AR PSR, SR S Ji it L B B SCAL IR, I Y
TR 1000 BRI GRS AT 0T ot R FKD DA, )T ot R D 5 4k
AR R BRI, ASCHRH LR MY R0 RS 2 7 i
PR ERAE S NG

3.1 HiFE

HEEAE Far R A dy AR S| g, AR T S
AR, BEM BRI (I IF AL, R R IR
NHE T — PRI SO IR . B BEEAMEA R T R
WAL G A eI, WIS T PR ANAE B X 7 AL 3
LB, et “HIMER)T” , XA E ERT,
KEFFENTEIH WA EEW “Lou Wai Lou Restaurant” iX
TPt AR, RO E AL, 3R R (R A R 38
WG CRESS, 2011 o (HEEEVNETIEASF
TALE AR S AR it AT Ml B R EAH SR AR T 3 S
AR, AMT 2T SEESNER, FERATT DR YE
KLPRIEOLHEAT A . LB IR P ik, e e N
SENKYBIE, FFEIil T B SIR, R bR e DUE P
HOTENTZ AT N e, R, AR —
Be 2 A — BV, W5k (ChangYu) 75 BM8LH
(TsingTao) %,

3.2 HFEF+EIF

thie 2 S BRI E S, BRI T GO
AbrThag. ZRERAERECR, BSORE, +HoslE st
FRRE. BN, JERHAFERET TR b A FK
HE R IGER” BRI R Tongrentang
Chinese Medicine-Since 1669, AL T H P25 7 AR
R, EANEARN—H TR 20074EEIL T2 IA I A 2

Photography, Naive

-133 -



3 Universe

Scientific Publishing

e 3t A B
2023454641

PERIPEE S, 6K PS5 B ) D44 K H i)
A TS AP R RGEAR , W CAeR
7 B9 F IR NQuan jude Peking Roast Duck-Since 1864
. FEFGRongbaozhai Art Gallery—Since 1672, XFhigik:
RSB PR BRI ATEL TER, REFTE
TR SRR DOEPFEARE, S M T = S TR I
R A TCLFEUR N Z TSR ADI L, B, kA
T NS DT LRRER L, HEEm S (B4, B
Bf, 2022) o [RINMHBAEFR MR AZ bR o EAFFHERT 2,
ZEREEEREET S, AR T S0 KA AT B A
FE ST IR, DR DA AT B PRI o R 44 A BT A R g
(R RRENE, R BRI bl s R, Ee g E
JHKFC, faivdi Zid, b NEIRIRZ, B, 255 5 E
P A LA & LRSI AT S S . Il W, ERITRER
W HE b, AR BRAR R IR R . B S SR
— P77, MR Z PRI IR, LG SEPE LT
BUEMERERE, XM FREREE BA ) 2 AR P50k
ZhRae I RERAET . 71— T7 1, HZEW “aRE”
FHPEMChainjoy  Duck ik At =30 HH A A RIS TR
R, “RER” B Youngbay Shine (i NAHE4: ik
AL OE L, BIRZIEEARMINE  (EHR, BRE
e, 2009) o AT DL R NGRS P S
&S HENN) 3T

3.3 BiENE

BURERD “E &R, R HE & kAT 63 1 1 A4 1]
S, NG RS A S B 5 Ul e AR 3k,
PRI HXT G RS2, §OR R RS ). Biltn, REERE
Fg AR PSR POE PR B L “Gou Bu
Li”, RATHIL “go  believe” , HF AMIT M, Hik
FOREIEA BT, AR,  “go believe” KRGS “HAFL”
POE R & ok, NEREH T “EZME. HEREBR
M. %, TRE (2016) 4 TaHHEE%, MRES
JRAT RS, MR SO AR IR LR T SR AOR, i
TR . RN, I AR TR B 0T i ) 1 TR T
BB, AT R sehh, — S E AR R
IR WR A TZaE, i SEE 1R 5 Pamper A
WERIE” , BRI FIEMATEE G, 7 60k
BT T AR I T k. Coca Cola (RJEIRIAR) NIk
N L RN e 5 PR IR I, R =R L,
PRI L3 22 AR 22l IR LR AR O, SO
ARNE NS, #HEBR. &%, LiBEEREHNIEHK
PRI ARIE N “ATOnliR” , BRSEEMAT T &3, [
PR BARA b, e R RGN “PURAK” A

-134 -

g,  “ATOART ARE R, R, FHAETESEH
MURFI G s SO R, BRIk, R A IX — VAR, R
R 2 5 AR I ST A

3.4 EWEE

FSER I INAZ ST A TBUR. 4. N5
SRR, AR A BRI AT AR B L S IR
MR EE. Bipl. HEMIEL WAL BEAA WREE,
ALFE PSR T AN SCAGE bR e /) T TH IR, R Inas
PR RS B SO S R E A B A R R
IR, A SR B LA AN R SEALAG . AT 255 A B
AT, R EE . TR R R SR
BEHIBA, ¥ 7T R TR R — e MAH R R 48,
R FR A 5 R SR SR . B R S RIA R, 1R S
JREERIRIE S, HRHMT RO S H A, FIR, HhAb
B MR ARSI IIE, BB FE 9k 2> SCAk B R4
UhAh, N S A E bR B RE . PSR
T, JFRHAR. BSOS RS A 1E, DUEFTIT
EBRALEF, BCKAME, M E SRS MERRE 5 .

4 £5E

TEXS AR & 5 AT DE PRI, PR R AR T R
B R P M AR [ SO AR, TR L ] B A A0 B
5 SCAGAE BRI 77, AR I A% [ SO AR € R0 L s DA i 2 T
MR R EMEBIE &Y IR TR R LTS MRS
53 52 SCAR RS2 0 RT3t o P 22 o e B 2 0 1%
2, T RS 2 T S A 2R TR U AT AR B RO (R
FSCAGSE A7 SRt IR vk g AT X A B AR AR A . R H
(Y5 Y B A2 B ) R, B G SO AG 22 R R IR A L
R K= SR S IE AR, BeAh, ERMTEE TS
FALSKE A/ 30 1 T 1) I R S I SR B 2 ol R 2 AT T RS BR
I B, 3 FTE AR IR 5 [ 1 il RSO I R 5 R 4
WA L REE 75 MR . RIE SRt

JEVERITE T, DR [ PR B A Al ok, ekl A
T BB AT O [ PR, AR SR A SRS

ST, SRSt “GEHET .

B 3k :

(1] AR G PRI “AHE” REHFF T Pz
F57 FEAR 1], b PR FE R GEAAHER) , 2013,

(2] 4%, B FRLH & T Arm s 4 5 5 %54 813 Fs ot
70 [T]. AR, 2015.

(3130 & . MIF XA F I —— 05 p k50 0 R AT
[J]. $ME443, 2006 (7).

(4] B, 3@ 2. NELS BB AAR “FHEEF
57 S e EE R (1], LidniE, 2013,



	建筑施工管理23年4期内文（印刷版）_132.pdf
	建筑施工管理23年4期内文（印刷版）_133.pdf
	建筑施工管理23年4期内文（印刷版）_134.pdf

