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Research on key account marketing Strategy based on
relationship capital in manufacturing enterprises

Miao Jiaxing
Nanjing high speed gear manufacturing Co., Ltd. Nanjing 210000, Jiangsu

Abstract: In today's competitive market environment, how to efficiently find and retain key customers has become a growing
concern in the manufacturing industry. For enterprises, key customers are the key factors for their survival and development.
Only by adopting effective marketing strategies and establishing cooperative relations with key customers can we promote
the development of enterprises. This also requires that in the process of determining the marketing strategy, the key customers
should always be the center to improve the pertinence of the marketing activities. Only when the relationship with stakeholders
is fully respected and utilized can enterprises cooperate with stakeholders to build a highly competitive relationship value-
added network, achieve effective resource allocation, enhance overall competitiveness, and remain invincible in the fierce
market environment.
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