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Research on enterprise marketing Strategy innovation

in new Media era

Fu Cheng Hua
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Abstract: With the continuous development of the information economy and technology in the new media era, the past

marketing methods can not meet the actual needs of market development, enterprises for marketing ideas and practices to

continue to change and innovate, in order to ensure their competitiveness. Marketing in the new media era needs to study

new marketing methods and approaches. Based on the existing marketing premise and basis, we should plan and expand the

development direction of new enterprise marketing, make full use of marketing communication methods and technologies in

the new media era, improve our competitiveness, and make enterprises develop better.
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