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Cultural differences in Chinese-English advertising translation

Xiaoyi Qin
College of foreign languages, Jilin Normal University, Changchun 130000, China

Abstract: advertising is a derivative of culture. To some extent, it can express the relationship between culture and language.
Good advertising language can promote product sales. In today's society, the development of economic globalization is
changing with each passing day, and economic exchanges at home and abroad are more active. The linguistic and cultural
differences in advertising translation affect the economic development. Therefore, translators should enrich themselves with
professional knowledge and transmit the linguistic information and culture carried in advertising language to the advertising
audience. This paper mainly explores the cultural differences in advertising translation.
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Famous world—wide gourmet cuisine. Excellent daily
specials and mouth—watering desserts.
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For the first time, there’ s a remarkable gel that can give
your hair any look you want ——— sleeker, fuller, straighter,
curlier, more natural, and even wet ——— without a drop of
alcohol or oil.
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Drink a Pinta Milk a Day.
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The Orangemostest Drink in the world.
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Where to leave your troubles when you fly JAL.
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Coca—Cola is it.
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Fresh Up with Seven—Up.
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If you are looking for lifelike sound from small,beautiful
and durable speakers, listen to our Bose Speakers, and begin to
live your life music.
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Now there’ s something more dentists can recommend

“begin to...”

for your gums that’ s proven to help get them healthier. Crest
Plus Gum Care is the only cavity of getting toothpaste that’ s
so effective; it” s clinically proven to help reserve the gum
disease gingivitis. (fEI&E+F% )
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