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Construction of a new model of e-commerce assistance to agriculture based on

"Xingnongbao' APP

Dawei Tong LiLing
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Abstract: With the continuous advancement of rural revitalization, rural e-commerce has been growing in strength and has become
an important force in supporting rural revitalization. However, at present, e-commerce for agriculture still faces many challenges due
to its relatively short history and limitations such as rural infrastructure construction. This paper proposes a new model for
agricultural e-commerce assistance based on the Xingnongbao app, aiming to address various issues in rural e-commerce. This
represents a fresh exploration of rural revitalization and e-commerce assistance. To begin with, this paper analyzes the current
situation and pain points of the e-commerce assistance industry through surveys, literature research, and other methods. Subsequently,
it puts forward a new model for agricultural e-commerce assistance based on the Xingnongbao app, which aims to tackle issues such
as product quality, collaboration among e-commerce entities, costs of e-commerce assistance, weak infrastructure, and challenges in

brand building. The objective of this paper is to utilize the new model of agricultural e-commerce assistance based on the

Xingnongbao app to resolve existing issues in e-commerce assistance and contribute to the realization of rural revitalization.

Keywords: Rural e-commerce; APP; E-commerce to help agriculture; Rural revitalization
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