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Study on influencing factors of purchasing intention of
Guizhou characteristic agricultural products

Mei Peng
School of Ethnology and History, Guizhou Minzu University, Huaxi District, Guiyang city, Guizhou Province

Abstract: Consumer interest has a profound impact on the commodity market. Based on the theory of consumer behavior, this
paper takes consumers of agricultural products in Guizhou as the research object, discusses the factors affecting the purchase
of agricultural products with Guizhou characteristics, gives hypotheses, builds models through literature and data analysis,
and conducts hypothesis testing and model revision. The survey shows that consumers' satisfaction with commodities has a
positive impact on consumers' purchasing behavior. Consumers' perceived willingness to consume risks has a negative impact.
Consumers' perceived potential risks have an impact on their satisfaction with commodities, and consumers' perceived value
of agricultural products in Guizhou has a positive and significant impact on consumers' purchasing willingness. In this paper,
consumers' subjective perception is transformed into a variety of measurement dimensions to help change consumers' views
on Guizhou's characteristic agricultural products.
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