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Application analysis of experiential teaching in marketing teaching in vocational colleges and universities
Jinchun Gao Xiaofang Su
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Abstract: In the context of quality education, students are no longer satisfied with traditional teaching methods to acquire knowledge.
The marketing major in vocational colleges and universities is a major with high practical operability, and the practical requirements
are relatively high, and teachers have to carry out experiential teaching in this context to enhance students' practical ability and
improve students' marketing level. Therefore, in this case, this paper will analyze the application of experiential teaching in the

marketing teaching of vocational colleges and universities.
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