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Translation of Advertising Words Guided by the Adaptation Theory
Zan Lei

Shaanxi University of Science & Technology Shaanxi Xi’an 710016

Abstract: Based on the theory of language adaptation, this paper combines the current English translation of advertising words from
adaptation of language and cultural factors in English translation of advertising words, phonetic adaptation in English translation of
advertising words, contextual relationship adaptation in English translation of advertising words, diachronic adaptation of English
translation of advertising words, analyzes the English translation of advertising words under the guidance of adaptation theory from four

aspects, and concludes that adaptation theory has guiding significance for the translation of advertising words.
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