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Whether Online Live Streaming can Bring about
Impulse Consumption and Its Influencing Factors

Kaiyin Zhong
Liaoning Normal University, Dalian, Liaoning 116000

Abstract: With the rapid development of the online platform industry, major e-commerce platforms have turned their attention
to net red live broadcast. Net red, live broadcast, and e-commerce have become the most popular sales models for e-commerce
channels. From an empirical point of view, this paper proposes hypotheses and models to explore the influencing factors
of online celebrity live broadcasts on consumers’ purchasing decisions. Descriptive statistics, reliability analysis, validity
analysis, correlation analysis and regression analysis were performed on the recovered questionnaires using SPSS 25.0
software. The following conclusions are obtained: in the process of live broadcast delivery, emotion-knowledge attitude and
trust attitude have a positive and direct significant impact on purchase intention; opinion leaders, discounts, brand influence
and star effect have a positive and direct significant impact on emotion-knowledge attitude; discounts, brand influence, high-
quality content and value-added content have a positive and direct significant impact on trust attitudes. Finally, based on the
research process and results, recommendations are made to relevant regulatory authorities, live broadcast platforms, online
celebrity teams, and consumers.
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